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Gurugram: Kenstar, one of India’s
most trusted home appliance
brands with three decades of
legacy, has set a new industry
benchmark in energy-efficient and
future-ready cooling with the
launch of India’s first 5-Star BEE
rated air coolers backed by an
assured 5-year warranty. With this
category-first innovation, Kenstar
becomes the first brand to combine
certified energy efficiency with
long-term product assurance
delivering measurable electricity
savings, superior performance, and
enhanced durability for Indian
consumers.

As part of its launch, Kenstar is
rolling out an impactful campaign
led by actor Rajkummar Rao and
actress Patralekha, bringing alive
the proposition of ‘India’s First 5-
Star Energy Saving & 5-Year
Warranty’ through relatable
storytelling and high-impact
communication. Kenstar’s 50+ air
cooler models deliver versatile
cooling across residential and
commercial spaces. With this range
Kenstar stands tall on its powerful
promise to deliver the right cooling
solution for every space without
compromising on performance or
efficiency. The range is powered by
advanced technologies such as

BLDC Maxx Technology, Quadra
Flow Technology for enhanced air
delivery, Hydro Dense Mesh
Honeycomb Cooling Pads, and a
Heavy-Duty Double Ball Bearing
Motor for long-lasting performance
and consistent cooling.

Speaking on the launch, Mr.
Sunil Jain, CEO – Kenstar, said, “At
Kenstar, innovation is not just
about technology—it’s about
enhancing everyday living. With the
new air cooler range, we are
bringing together unmatched
performance, best-in-class
efficiency, uncompromised quality,
exceptional durability and long-
term reliability. This launch reflects
our commitment to sustainability
and to building appliances that
truly deliver value to Indian
homes.”

With a strong mass connect and
cultural relevance, the campaign
reinforces Kenstar’s positioning as a
brand that is truly powered by icons
and trusted by millions, bringing its
energy-efficient cooling promise to
life through relatable storytelling
and high-impact communication.
Rajkummar Rao, Brand
Ambassador – Kenstar, said,
“Kenstar has always stood for
reliability and meaningful
innovation. 

Kenstar Bets Big on Energy-Efficient Cooling
with India’s First 5-Star BEE Rated Air Coolers

GURUGRAM: Samsung, India's
largest consumer electronics brand,
today unveiled details of its Galaxy
M17e 5G that is slated for launch on
March 17. In a fast-moving digital
lifestyle, young users need devices
that keep pace with how they work,
communicate and consume con-
tent. The Galaxy M17e 5G combines
an immersive display with depend-
able battery, efficient processing, ca-
pable cameras and intelligent soft-
ware to deliver an all-around smart-
phone experience.

The Galaxy M series is already
among Samsung's most widely-used
smartphone line-ups in India. With
the introduction of Galaxy M17e 5G,
Samsung expands the series with a
device that delivers reliable perfor-
mance and everyday usability across
key smartphone features.

The smartphone seamlessly
blends modern aesthetics with
everyday practicality and a durable
design. It is just 8.2mm slim, and
features a GFRP (Glass Fibre Rein-
forced Polymer) back with a key is-
land design on the side for er-
gonomic access to its buttons. Addi-
tionally, the device carries an IP54
water- and dust-resistance rating

that certifies it against dust ingress
and water splashes from all direc-
tions.

Long-Lasting Battery for Extend-
ed Use, The Galaxy M17e 5G is pow-
ered by a 6000mAh battery that al-
lows users to stream content, browse
social media and stay connected for
longer periods without frequent
charging. 

When combined with One UI 8
optimisations, the battery ensures
that users can move through the day
without worrying about power. The
Galaxy M17e is also designed to put
unused apps in sleep mode to re-
duce power drain.

Powerful Performance and 5G
Connectivity, The smartphoneruns
on the octa-core MediaTek Dimensi-
ty 6300 5G processor, comprising
two Cortex-A76 2.4GHz performance
cores and six Cortex-A55 2.0GHz effi-
ciency cores.This supports smooth
multitasking across apps and stable
performance for video streaming, so-
cial media and everyday smartphone
use. The integrated Arm Mali-G57
GPU handles graphics processing for
multimedia playback and casual
gaming while maintaining efficient
power usage.

Samsung Unveils Galaxy M17e 5G: AnAll-
In-One Smartphone for Young Indian Users

Mumbai : Axis Bank, one
of the largest private sector
banks in India, announced
that it has become a pre-
ferred financer for Tesla,
offering tailored financing
solutions and a differenti-
ated customer experience
for Tesla customers. This
collaboration underscores
Axis Bank's commitment
to accelerating electric
mobility in India by deliv-
ering innovative, cus-
tomer-centric financing
solutions that support the
transition towards sustain-
able transportation.  

The collaboration will
be rolled out pan India,

empowering customers
across major metros and
emerging EV hubs to ac-
cess convenient, digitally
enabled-financing options
aligned with Tesla's global
ownership experience. The
offering aims to simplify
the Tesla purchase journey
by reducing entry barriers
and ensuring a smooth,
convenient onboarding
experience for customers. 

Commenting on the

collaboration, Munish
Sharda, Executive Direc-
tor, Axis Bank, said, "As
electric mobility gains mo-
mentum in India, Axis
Bank is proud to collabo-
rate with Tesla to help ac-
celerate this transition.
Through this collabora-
tion, we are bringing to-
gether world-class electric
vehicles with innovative,
tailored financing solu-
tions and seamless cus-
tomer engagement. This
makes it easier for cus-
tomers to adopt sustain-
able mobility without
compromising on conve-
nience or flexibility. This

initiative reflects our con-
tinued focus on responsi-
ble banking and future-
ready solutions."

About Axis Bank:  
Axis Bank is one of the

largest private sector
banks in India. Axis Bank
offers the entire spectrum
of services to customer
segments covering Large
and Mid-Corporates, SME,
Agriculture, and Retail
Businesses. It has 5,976
domestic branches (in-
cluding extension coun-
ters) and 13,177 ATMs and
cash recyclers spread
across the country as on
30th September 2025. 

Axis Bank becomes preferred financer for Tesla
to enable seamless EV financing across India 

Presenting the all-new Royal
Stag Barrel SelectWhisky with a
taller, sleeker unparalleled de-
sign, crafted with the product
hallmark of the 'Triple Select
Promise'. Royal Stag Barrel Select
Whiskyfrom Pernod Ricard India
unveiled a differentiated new
identity strengthening its philos-
ophy of discernment, marked by a sleek, elevated de-
sign for individuals who appreciate the power of
choice and craft.

The new look now features a taller, sleeker bottle
that exudes elegance, complemented by a premium
clear-on-clear label-a first in the category. Endorsed
by Master Blender Kevin Balmforth, the product un-
derscores authenticity and expertise. Each bottle of
Royal Stag Barrel SelectWhisky is crafted with the as-
surance of the Triple Select Promise, a coming to-
gether of three superior product attributes: Select In-
dian grain spirits, Select Scotch malts matured in Se-
lect American oak barrels. The result is a liquid that
reflects the highest standards of craftsmanship and

quality- a testament to the brand's
commitment to creating an excep-
tional blend for the discerning few.

This evolution aligns seamless-
ly with the brand's enduring phi-
losophy: "Crafted for the Select
Few". It represents individuals
who, in their journey to success,
consistently make thoughtful and

informed choices, striving for refinement and dis-
tinction while rejecting mediocrity in favour of what
truly reflects their values and aspirations.

Commenting on the all-new look, Joydeep Ba-
suroy, GM-Marketing, Pernod Ricard India, ex-
pressed, "This new clutter-breaking design of Royal
Stag Barrel Select Whiskyis an embodiment of every-
thing the brand stands for-discernment, authenticity,
and a progressive spirit. With the Triple Select
Promise, we reaffirm our commitment to craftsman-
ship and differentiation at every step-from an excep-
tional blend to the innovative new design. It's a trib-
ute to those who make discerning choices and strive
for distinction".

Royal Stag Barrel Select Whisky Unveils a Clutter-Breaking,
Innovative New Look for the Discerning Consumer

New Delhi : Rasna, India's most
iconic and beloved beverage brand,
is officially redefining the summer
refreshment landscape with the
launch of Rasna Nutri+. This nutri-
tion-enriched powder concentrate
is a breakthrough from the Rasna
R&D division, meticulously de-
signed to meet the demands of
modern Indian families by blend-
ing legendary taste with essential
wellness benefits.

Rasna with commanding market
share of 70% plus of concentrate
market aims to consolidate same
with higher CAGR 15-20% above
the industry rate. To achieve the
same Rasna has worked out high
budget marketing plan and as also
further boosted distribution chan-
nel especially in semi urban and
rural areas which forms bulk of the
concentrate market.  

The launch arrives at a pivotal

moment. The Indian health drinks
market was valued at USD 9 billion
in 2024, projected to grow at a ro-
bust 11-12% CAGR over the decade.
Rasna Nutri+ is positioned to lead
this surge, catering to the rising

consumer appetite for functional
beverages fortified with vital vita-
mins and minerals. 

The "Prankies" Phenomenon: A
Digital Challenge for Everyone, To
ignite the digital landscape, Rasna

is bringing back the legendary col-
lectible 'Prankies'-the fan-favorite
toy critters including Snakes,
Lizards, Rats and more. These are
tucked inside Rasna Nutri+ 32-glass
packs and Rasna Insta Nutri+ 500g
packs. A Star-Studded Media Blitz,
The 2026 summer campaign fea-
tures Bollywood powerhouse Rakul
Preet Singh as the brand's new am-
bassador. The ad campaign cap-
tures a playful "prank war" between
Rakul and two child actors, intro-
ducing the next generation of icons:
the new Rasna Girl and Rasna Boy.
This year holds special significance
as seven-year-old Areez Khambat-
ta, the youngest son of Mr. Piruz
Khambatta, makes his much-antic-
ipated debut as the Rasna Boy.

Piruz Khambatta, Group Chair-
man, Rasna, said:"Today's cus-
tomers refuse to choose between
wellness and taste. 

Rasna's 2026 Summer Revolution: Nutri+ Wellness Meets the Viral Revival of Prankies

New Delhi (UNI) The Indian
Banks’ Association (IBA) hosted a
conclave to deliberate on opportuni-
ties, challenges and the roadmap for

next-generation reforms for Regional
Rural Banks (RRBs).

Ashish Madhaorao More, Joint
Secretary, Department of Financial

Services (DFS), stressed the need to
strengthen consortium-based ap-
proaches by leveraging technology
and called for modernisation of the

information technology infrastruc-
ture of RRBs. “The perspective of
RRBs needs to essentially reflect a vi-
sion of being ‘always bank, always
available to people in rural areas’,” he
said while addressing the “RRB Con-
clave 2026: Next-Gen Reforms for
RRBs – Challenges & Opportunities”
here.

He also highlighted the importance
of innovative communication and so-
cial outreach, encouraging RRBs to
learn from peer best practices and ex-
pand customer engagement.

The conclave witnessed delibera-
tions on key themes, including bank-
ing for emerging India, innovation in
agri-financing, digital and technology
transformation, financial inclusion and
customer ease, human resource devel-
opment and capacity building for RRBs,
and a collaborative approach.

IBA conclave discusses next-gen
reforms for Regional Rural Banks

Indore: Next Care Inc., a fast-grow-
ing fragrance brand, has unveiled its
new women’s fragrance range, ‘The
Elements of Her’. The collection was
launched on International Women’s
Day as a tribute to the spirit,
strength, and individuality of
women. Notably, Next Care Inc. is
known for crafting accessible yet ex-
pressive fragrances designed to cre-
ate everyday moments of confidence
and emotional uplift.

Parminder Sandhu, Co-founder,
Next Care Inc., said that inspired by
the many dimensions of a woman’s
personality, the fragrance range
brings together three distinctive
scents - ‘Petal’, ‘Pebble’, and ‘Poppy’.
Each fragrance reflects a unique
emotional expression and mood,
capturing the idea that every woman
carries multiple beautiful shades

within her personality.
Sandhu further said the brand’s

philosophy is rooted in confidence
and individuality. “Our belief is sim-
ple - I am happy, I am confident, I
am Next. With ‘The Elements of Her’,
we celebrate the diverse emotions
and strengths that define women to-
day.”    It is pertinent to mention that
‘Petal’ evokes freshness and liveli-
ness, ‘Pebble’ embodies calmness
and grounded confidence, while
‘Poppy’ represents playful and free-
spirited energy. Together, the fra-
grances create a complete narrative
of womanhood, celebrating the
evolving emotions and everyday
moments that define modern
women. Rooted in nature yet de-
signed for contemporary lifestyles,
the range seeks to transform fra-
grance into a meaningful form of

self-expression and self-care.
Through the launch of ‘The Ele-

ments of Her’, Next Care Inc. rein-
forces its belief that fragrance goes
beyond scent-it acts as a personal re-
fresh button, creating moments of
emotional shift that help individuals
feel confident, composed, and ready
to take on their day.

The range presently is available in
100 ml bottles which are priced at a
competitive Rs 499 per bottle . The
brand plans to unveil 30 ml bottles
soon and is looking at a price point
of just Rs 199 per bottle for the same.

With a strong legacy in private
label, Next Care Inc. has rapidly
evolved into a consumer-facing fra-
grance brand. The company now has
a presence across general trade,
modern trade, e-commerce plat-
forms, CSD, and CPC. 

Women’s Day: Next Care Inc. Unveils ‘The
Elements of Her’ Fragrance Range

Mumbai: Lord's Mark Industries Limited has en-
tered into a Technology Transfer Agreement with
the Centre for Materials for Electronic Technolo-
gy (CMET) to manufacture an AI-powered, radi-
ation-free Breast Screening Wearable Device for
early detection of breast cancer.

India ranks third globally in new breast cancer
incidence after China and the US, with the dis-
ease accounting for over 26% of all female can-
cers in the country. The global breast cancer
market was valued at USD 4,882.14 million in
2024 and is projected to reach USD 12,880.85
million by 2035 at a CAGR of 9.22%
(MRFR).Grand View Research highlights diag-
nostics as the dominant segment driven by early
detection demand, while Future Market Insights
estimates the screening and diagnostics market
at USD 5.05-5.86 billion in 2025, expected to
reach USD 10.5-11.36 billion by 2033-2035.

The wearable integrates high-precision ther-
mal sensors with AI-driven temperature map-
ping to identify early-stage abnormalities in a
non-invasive, radiation-free manner. The part-

nership combines CMET's R&D expertise with
Lord's Mark's manufacturing scale and distribu-
tion strength, accelerating indigenous med-tech
innovation.

Key Features & Advantages, Convenient & In-
frastructure-Light: Usable in comfortable set-
tings with minimal setup across hospitals, clin-
ics, community centers, and homes.

Non-Radiative & Painless: Eliminates radia-

tion exposure and discomfort, improving screen-
ing compliance.

Advanced Thermal Sensors: High-precision
temperature mapping powered by AI-driven an-
alytics for real-time insights 

Privacy-First Design: Discreetly wearable un-
der clothing, ensuring dignity and user comfort.

Early Abnormality Detection: Identifies early-
stage thermal irregularities to support timely
medical evaluation 

Portable & Scalable: Lightweight, mobile solu-
tion enabling deployment across urban and un-
derserved regions alike.

The device represents a significant advance-
ment over traditional mammography by elimi-
nating radiation exposure and discomfort, ex-
panding access beyond hospital settings, and de-
livering reliable AI-driven detection insights.

With this initiative, Lord's Mark reinforces its
long-term commitment to advancing accessible,
AI-led healthcare solutions-positioning itself at
the forefront of scalable preventive diagnostics
in India.

Lord's Marks Historic Collaboration with CMET to Develop World's
First AI-Based Breast Cancer Detection Device

T-Hub, JETRO partner to
boost India-Japan deep-tech
startup collaboration
Hyderabad, (UNI): India’s largest
startup incubator, T-Hub, on
Thursday announced a strategic
partnership with the Japan Exter-
nal Trade Organisation (JETRO) to
strengthen cross-border collabo-
ration between Indian and Japan-
ese deep-tech startups. The part-
nership will provide Japanese star-
tups, corporates, and investors
with access to India’s innovation
ecosystem, while offering Indian
startups structured pathways to
expand into Japan, the Hyder-
abad-based T-Hub said in a release
here. Focus areas include Pharma
and Medical Equipment, Space
and Aerospace, Defence, Mobility,
Smart Infrastructure, Deeptech,
AI, Emerging Technologies, and
Industry 4.0, including IoT and
cloud computing.
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